
On Tuesday, November 12, 2019 at 3:00 p.m. C&WJ held 
the official unveiling of the ‘The Desmond Duval’ plaque at 
its Marescaux Road Branch, which is on the National Water 
Commission (NWC) property. 

What’s behind the name?  

Desmond Duval’s son, Herbert, a former General Manager 
of NWC, in his Remarks outlined his father’s involvement in 
the credit union movement…  

Desmond Duval was a young pay clerk in the late fifties and 
as such interfaced directly with every employee of the then 
Water Commission.

As early as 1960, Desmond started communicating with prospective members and by January 1961, 
permission was sought from the Secretary/Manager of the Water Commission to formalise a Credit      
  Union.
 
       The Credit Union was registered in November 1961 with 32 members and by the end of the  
 year the membership had doubled to 64. 

             Despite literally operating from the trunk of his car and doing the books at his home for  
    the first couple of years, the Treasurer – Desmond Duval, assisted by a few committed  
 members, who like him were all volunteers, saw to it that all the books were kept up to date.



Desmond Duval was an active member of the League’s Housing Committee and later 
became known as “Mr. Housing” throughout the movement. The Credit Union quickly 
became one of top five contributors to and beneficiaries of the League’s Mortgage 
Programme.

In December 2001, Desmond Duval had retired from the Credit Union Board after 
serving for forty consecutive years.

It was a small, heartfelt event led by Ms. Brenda Reid, C&WJCU’s HR & Administrative 
Manager.  A prayer was offered up by Ms. Margaret Bennett, Former NWC Credit 

Committee Secretary; Welcome done by our President, Mr. Condell Stephenson; Unveiling of plaque by C&WJCU’s CEO, 
Mr. Carlton Barclay and Herbert Duval.  All who participated during the event and guests were thanked by Ms. Kim McCoy, 
C&WJ’s Regional Manager, Kingston and St. Andrew.

Thursday, October 17, International Credit Union Day was 
observed and celebrated worldwide under the theme: Local 
Service.  Global Outreach, and your Credit Union, C&WJ 
(Community & Workers of Jamaica Co-operative Credit 
Union) was right there in the mix!

This year most branches replicated what was done in 
previous years by hosting Customer Appreciation events 
in the branches.  From all feedback the events were highly 
appreciated by our members.

Four branches in Kingston & St. Andrew (Head Office, 
Marescaux, Newport West and D& G branches), came 
together and staged a Health and Wellness Fair, with 
the support of the Rotary Club of St. Andrew North.  This 
event was well supported with over 138 persons recorded 
as having medical, optical and dental checks done.  The 
Webster Memorial and NWC Basic Schools were invited 
to participate (Head Office and Marescaux Road branches 
neighbours). With parental/guardian permission, a selected 
number of children had their teeth cleaned and received 
activity packages.



No, this is not an aerial shot of a maze, nor is it a board game; it is 
known as a QR Code (short for Quick Response), which contain 
data for a tracker that points to a website or application.  When 
scanned by a smart device it quickly takes you to a specific internet 
page or application and puts it on your cell phone.

The QR Code shown above, when scanned, takes you to 
where you can download C&WJ’s online banking.  Here’s how 
it is done:

To scan a QR code, you need a smartphone or android device with 
a camera, in some cases, a mobile app, which can be downloaded 
from the internet for free.

How to Scan a QR Code with an Android Phone 



Our recently conducted customer satisfaction survey shows 
that 85% of our customers are either happy, or very happy 
with C&WJ, that is a great accomplishment.  Our aim is to 
offer the highest service possible, so there is still room for 
improvement.

We are presently conducting a Brand Health survey which 
will measure our brand’s awareness and tell us how familiar 
our customers are with the quality or image of our brand, 
how it is viewed and its reputation. 

What is a Brand?

It is a unique design, sign, symbol, words, or a combination 
of these that is used to create a unique image.

It is important that a brand is associated with being credible, 
offering quality customer service and satisfaction.  

Why should you measure brand health?

A healthy brand is one of the most important assets we 
have and can help us achieve our business goals, find new 
customers, increase brand awareness, and even improve 
on our customers’ experiences. 

There are many reasons why customers choose one 
brand over the other, with the main ones being reputation, 
customer’s awareness of the brand, brand positioning and 
employee engagement.

At C&WJ we know that customer service is one of the 
most important aspects of our brand’s reputation; therefore 
we invest in helpful and knowledgeable employees which 
make  them passionate about C&WJ’s success. 


